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I resume this short series on ambulances with the Dumont Volunteer 
Ambulance Corps’ 1971 Cadillac high top ambulance made by the 
Superior Company.  By 1970 the Corps’ red and white 1964 Cadil-
lac Superior ambulance was showing its age.  The demand for in-
crease space for equipment and other upgrades required the Corps 
look in a new direction.  Change comes slow in an organization ex-
isting for nearly 50 years, and the ruling class of senior members had 

already adopted the gold and white livery with the 1967 ambulance, 
a change that was fresh and distinctive in my opinion.  While the 
younger members suggested going to a truck format for the new am-
bulance, the seniors insisted that the new rig would be a Cadillac in 
the new gold and white livery. 

In acknowledgement of the need for additional space, the new ambu-
lance would have a higher room which provided more room for 
equipment and created a better workspace for the attendants.  The 
result was this 1971 Cadillac Superior ambulance.  Like its 1967 
counterpart, the front third of the car was little changed from a 
standard 1971 Cadillac sedan.  The same 472 cu. in. engine was un-

der the hood with  

 Continued on Page 3 

1971 Cadillac Superior Ambulance  
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BRR Region Contacts 

Bull Run Region Website: 

www.bullrunaaca.org 

Officers: 

President: Peter Pandolfi 
(703) 919-8343 (Cell) 
rr4pwp@gmail.com 
 
Vice Pres: Randy Higgins 
(703) 853-2235 
rfh24@yahoo.com   
 
Treasurer: Nicki Hudson 
(540) 513-6736 (Cell) 
nancyshudson@msn.com  
 
Secretary: Bill Sessler 
(703) 368-2367 
sesslerize@comcast.net  
 

Board of Directors: 

Scott Patton 
(703) 474-6909 
1969olds98@cox.net 
 
Ron Davis 
(703) 280-4461 ((Home) 
Concours356@aol.com  
 
John Price 
(703) 407-4334 
Johnp.jp26@gmail.com  
 

Website Coordinator: 

Randy Higgins 
(703) 853-2235 
rfh24@yahoo.com   
 

Sunshine Committee: 

Jessica Pozdol 
(571)-269-7585 (Cell) 
Jn8691@gmail.com  

Membership Chair: 

Dave Claveloux 
(703) 895-5662 (Cell) 
dmclaveloux@hotmail.com  

The President’s Page  by Peter Pandolfi 

Happy Fourth of July everyone!  As I reflect back over the past 
247 years of this great nation we call the United States, I cannot 
help feeling a great sense of pride in our accomplishments and 
contributions to the world.  Admittedly, my memories prior to 
1953 are vey fuzzy to the point of non-existent, but after 1953 they 
become more in focus.  Thanks to the bravery of those patriots 
back in 1776, we would still be a part of England.  Instead of 
Fords and Chevys, we would all be driving around in Rolls-
Royces, Bentleys and Jaguars — wait it that a bad thing?  Honest-
ly it probably is.  Our British cousins had their share of clunkers, 
and had we not become an independent nation, there would not 
have been the Duesenberg, Packard, Pierce-Arrow and Cadillac to 
name a few. 

Also, we should not forget the man who mobilized the nation.  Of 
course, I am talking about Ransom E. Olds.  Okay, okay, a guy 
named Henry had a major impact in producing affordable vehicles 
for the masses, but Olds was producing 5,000 cars a year while 
Henry Ford was building his first prototype.  Both these men, 
along with dozens of others, produced innumerable varieties of 
marvelous motor vehicles over the years.  These are the vehicles 
that drive, pun intended, our passion. 

Our cars are an outward symbol of the nation’s greatness.  Every 
time you take your collectible vehicle out on the road you remind 
everyone of the greatness of the United States.  Whether it is an 
Oldsmobile, Buick, Chrysler, Rambler or other American make, 
you are sharing with everyone else the memories and traditions of 
our nation.  I urge you to get out in your cherished ride this month.  
Participate in a tour, go to a car show or just drive around town.  
You will see the smiles and reactions of the people around you and 
know you are contributing to the 
celebration. 

The United States of America is 
responsible for many of the great 
achievements of humankind.  We 
should all take tremendous pride 
in these many accomplishments 
and look forward to the many yet 
to come.  Thank you George, 
Tom, John, Ben and Alex along 
with your colleagues who gave us 
the freedoms and prosperity we 
enjoy today.  Happy Birthday, 
America.    Pete 

July Automotive Trivia Question 

Which of the Chrysler "letter cars" sold the fewest amount?  
 
See answer on Page 10 

http://www.bullrunaaca.org
mailto:nancyshudson@msn.com
mailto:Concours356@aol.com
mailto:Jn8691@gmail.com
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Car of the Month continued 
two batteries and a heavy duty generator.  The me-
chanical siren was different.  The three-tone siren was 
no longer available so it had the standard single tone 
mechanical siren.  Inside the front seat the layout was 
a little different from the 1967.  All the emergency 
light control switches and battery selector knob were 
mounted to a center console on the transmission 
hump as were the radio and electronic siren unit.  
This was a more efficient design but had one draw-
back.  Usually three volunteers road in front to a call 

with one or two attendants riding in the back to the 
hospital with the patient.  In the 1964 and 1967 ambu-
lances, this was no problem.  In the 1971 the center 
console took up the legroom for the attendant sitting 
in the middle position, a little uncomfortable but the 
ride was always short. 

The back two thirds of the car is where all the differ-
ence was.  The open space provided by the raised roof 
made attending to the patient so much easier.  While 
the equipment stored in the back was similar to that in 
the 1967 ambulance, the extra space allowed us to 
carry additional oxygen tanks and more medical sup-
plies while providing for more efficient placement of 
some vital equipment such as the suction device and 

hospital radio.  The Corps opted to keep the relatively 
same configuration in the back as was in the 1967 am-
bulance.  The patient cot was mounted to the left side 
and the right side was a bench which served as a stor-
age space for some of the longer pieces of equipment 
such as splints and the Reeves stretcher.  Like the 

1967, this bench could serve as an additional place to 
lay down a second patient if needed. 

Perhaps the biggest difference between the 1967 and 
1971 ambulances was the emergency lighting config-
uration.  In New Jersey, at that time, the law required 

emergency vehicles to have at least one rotating red 
light.  By law, this light is what required other drivers 
to yield the right of way to the emergency vehicle.  
The real purpose of the emergency lights, however, is 
to look cool alert traffic and pedestrians that the vehi-
cle is responding to an emergency and  

Continued on Page 6 

1964 Cadillac Superior ambulance 
View of the front seat with center console controls 

Rear view of 1967 (left) and 1971 Cadillac 
(right) in garage bay 

Cadillac 472 cu in engine making 375 hp 
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Your Hobby, Your Newsletter, Your Stories 
I welcome any contribution members would like to 
submit.  In this issue you will notice an article by a 
member on a car museum he visited.  This is the kind 
of item I am looking for.  Especially desired are arti-
cles on National meets and tours you might attend.  
Email is the best way to submit items, but if the files 
are large, burned to a CD/DVD or thumb drive is per-
fectly fine.  I will even take them hardcopy if neces-
sary.  This method would be very labor intensive, but 
I will make it work.  Submission deadline and contact 
information is below.  Please use MS Word if at all 
possible.  Thanks in advance for all your support. 

Dr. Peter W. Pandolfi 
11090 Mountain Run Lake Rd. 
Culpeper, VA 22701 
Phone: (703) 919-8343 

Email: rr4pwp@gmail.com 

The deadline for submissions for inclusion in the 
next issue is the 25th of the month.  

July Anniversaries 

 

July Birthdays   

Note:  Your  bir thday or  anniversary not listed?  
Please let me know the date(s) by email.  Spouses as 
well.  Years are not necessary since we are all 29 at 
heart.  Thanks, Pete 

Parking Lot:  Have a car , some automobilia or  
shop tools to sell?  Don’t forget to advertise it in our 
Parking Lot feature.  Just submit the information and a 
picture to Pete to get it included.  Every member of 
the Region will get to see what you are offering as 
well as several other Regions in our area that get cop-
ies of the Clutch Chatter.  Best of all it is free! 

Car Show Trophy Sponsorships:  Bull Run mem-
bers have the opportunity to sponsor any of the 
awards being presented at the 47th Edgar Rohr Me-
morial Car Meet on September 16.  Sponsorship lev-
els are $100 for one of the three special awards, $75 
for one of the Best of Show awards, and $50 for two 
of the class awards.  Sponsors have their name printed 
on the trophy, are listed on the list of sponsors and 
their name is announced at the awards presentation.  
Anyone interested in sponsoring an award should con-
tact Gene Gilkey or Randy Higgins.  Make checks 
payable to “Bull Run Region, AACA”. 

Clutch Chatter:  We publish more than ar ticles on 
cars.  If you have attended a show, auction, museum 
or any other place of interest, share it with the rest of 
the club.  All it takes is a few words and pictures.  We 
look for a short article of about 1000 words and 
enough pictures to take the readers on a trip to the 
past.  Any little story will do whether a road trip, res-
toration, or just fond memories.  I am sure everyone of 
us has an interesting story.  Let’s hear your tale. 

Volunteers:  We are always looking for  new ways 
to improve the “Bull Run experience”.  If you have an  
interest or idea, or would like to help on a current ini-
tiative, please let any of the Bull Run officers and 
Board know.  One of us will get back to you to make 
any arrangements or put you in contact with one of the 
project coordinators.  Get involved!  It’s fun! 

Meeting Presentations:   Randy Higgins is tempo-
rarily coordinating the effort as we are still looking for 
someone to take on this project.   Anyone volunteer-
ing to take on this project will be free to change the 
format as he/she sees fit.  If you are interested in run-
ning this feature, please let Pete or Randy know. 

Website:  Check out the new site.  If you have any 
ideas or talents to assist Randy Higgins in the devel-
opment and maintenance of the site, please let him 
know.  Randy has moved over the pictures of current 
members’ cars from the old site.  If you got a new 
classic or didn’t have your car on the old site, send 
Randy a picture and get it included.  Check the web-
site regularly as we will be posting a variety of infor-
mation to include show flyers, past Clutch Chatters 
and special announcements.   

 

 

Chip Rohr July 5 

Louis Cumberland July 12 

Jeanne Welch July 14 

David McGlothlin July 21 

Rick Pozdol July 25 

Member News 

Editor’s Notes   by Peter W. Pandolfi: 

Chip & Nancy Rohr July 28 
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The monthly meeting of the Bull Run Region was 
held on June 11, 2023 at the Manassas VFW Hall with 
13 members in attendance.  Due to Pete’s absence, 
Vice President Randy Higgins presided.  The follow-
ing were the issues discussed: 

1. Pledge of Allegiance 

2. Treasurer’s Report:  Read and approved. 

3. Vice President’s Report:   Randy reported on the 
status of the Bull Run Region challenge coin initi-
ative.  The design is being finalized and he is 
shopping around for the best price to have them 
made. 

4. Rohr Show report:  Gene Gilkey and Randy Hig-
gins are working on setting up the new venue for 
the show.  Members’ cars will get first choice of 
the parking lot..  All unsold donated merchandise 
must be cleaned up at the end of the show either 
picked up by the donors, stored for next year, or 
thrown away.  We have a lot of old AACA An-
tique Automobile magazines to give away.  We 
allow show spectators to take a copy as an entice-
ment to join AACA.   We also present them to in-
dividuals who join the Region at the show.  It was 
suggested that they be given out to all the people 
that register a car as that would be good way 
to dispense them..  The trophies have been ordered 
and the dash plaques have been received.  It was 
requested that every one work on promoting the 
show with handing out flyers and soliciting spon-
sors for the awards.  The check for the usage fee 
and the extra insurance papers were turned over 
the Bill Sessler to get to the proper person at the 
Masonic Lodge. 

5. ODMA:  No report. 

6. Website:  Getting a number of views.  Any article 
submitted to the Clutch Chatter can also be sub-
mitted to the website. 

7. New Business:  None  

8. Randy gave a presentation on John DeLorean and 
his automobiles. 

9. 50/50 won by Nicki Hudson 

10. Adjourned. 

 

 

 

Disclaimer:  The Bull Run Region does not guaran-
tee or endorse any of the items and services appearing 
in this feature column.  Such items and services are 
solely the opinions of the Bull Run member submitting 
the item for publication and transactions are solely 
between the provider and recipient.  Bull Run Region 
provides this space as a service to our members and 
reserves the right to deny publication of submissions 
at the discretion of the Editor. 

For Sale:  Collection of vintage dash plaques from 
the surrounding area.  (Actual collection not pictured.)  
Goes back decades with some in their original enve-
lopes.  Sold separately or as a collection.  Contact 
Chip Rohr, crohrsoccer@comcast.net.   

 

Local Calendar: 

Jul 9 – Monthly Business Meeting, VFW Hall 

Aug 13 – Monthly Business Meeting, Sessler’s 

Aug 19—Rose Hill Benefit Show, Frederick, MD 

Sep 4—Labor Day Car Show, Fairfax, VA 

Sep 10 – Monthly Business Meeting, VFW Hall 
(Show Prep) 

Sep 16 – Edgar Rohr Memorial Car Meet, TBD 

Oct 15 – Monthly Business Meeting, VFW Hall 
(moved for Hershey) 

Nov 12 – Monthly Business Meeting, VFW Hall (Car 
Show Review) 

Dec 2 – Manassas Christmas Parade 

Dec 10 – Monthly Business Meeting, VFW Hall 
(Cookie Exchange & Officer Elections for 2024) 

National Calendar: 

Jul 16-22—Founders Tour, Ontario, Canada 

Jul 26-29—Special Eastern Summer Nationals, Nor-
wich, NY 

Aug 10-12—Grand Nationals, Bettendorf, IA 

Oct 3-6—Eastern Fall Nationals, Hershey, PA 

Oct 22-27—Glidden Tour, Thomasville, GA 

 

Meeting Minutes 

by Bill Sessler, Secretary 
The Parking Lot 

2023 Bull Run Events Calendar 
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Car of the Month continued 

they should clear the way for the vehicle.  The 1967 
had five rotating red lights mounted on the roof 
providing a spectacular light display especially at 

night, but they were too high up to effectively clear 
traffic.  Instead the red spotlights on the sides proved 
more effective.  The 1971 had one rotating red light 
on the roof for the legal requirement, but used used 
oscillating lights mounted to the lower roof of the cab 
that would sweep down into the rear view mirror of a 
vehicle in front.  Behind these lights was a lighted 
panel with the name Dumont spelled out across the 
width of the roof.  In the rear were two flashing red 
lights to provide visibility to approaching vehicles.  
The combination proved far more effective in clearing 
traffic while also being attractive in appearance. 

Driving this ambulance was not very different from 
the 1967 Cadillac.  It may appear to be top heavy with 
its high top, but it actually had little effect since the 
top was fiberglass.  All car-based ambulances are a 
little top heavy, but you shouldn’t be taking turns at 
high speed anyway.  Remember the patient needs a 
comfortable ride.  I have had many memorable experi-
ences in both the 1967 and 1971 ambulances.  Most 
memorable was responding to an accident in which a 
4 year old girl was run over by a car.  She was severe-
ly injured and pinned under the car.  I was with her 
under the car when the ambulance arrived, the 1967.  
We cared for her and revived her three times in the 
back of the ambulance on the way to the hospital.  
The ER doctor credited us with saving her life.  My 

most memorable call in the 1971 was not an emergen-
cy at all.  We were transporting an elderly man from 
his home to a nursing home.  I was the attendant in 
back with this man and did whatever I could to make 
him comfortable.  He looked at me with kind eyes and 
said for him anything was comfortable after what he 
had been through.  He pulled up his sleeve and 
showed me his tattoo from a Nazi concentration camp.  
It was a very moving experience. 

Next month I will conclude this three part series by 
introducing the 1975 Horton ambulance purchased by 
the Ambulance Corps to replace the 1967 Cadillac.  
We will see what wins; youthful ambition or stoic tra-
dition. 

 

The old and the new.  Dumont gets a truck. 

Interior rear view with patient cot and addition 
of a jump sear at the head of the cot 

Emergency light array.  Note:  Law was changed 
to only police vehicles could use red rotating 

lights with fire and rescue vehicles using blue. 
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The following article entitled “How the AACA is be-

coming “America’s Car Club”” was written by Jeff 

Broadus, AACA  Vice President—Marketing.  It was 

originally published in the Spring 2023 Rummage 

Box.  

We don’t need to be the authority of what we are not, 
but we do need to be the authority of who and what 
we are and represent. As VP of Marketing, it’s my re
-sponsibility to address all our efforts in how, and 
where, we position the AACA in the marketplace. 
The AACA is fully committed to improving our en-
gagement with mem-bers and we’re bringing it to the 
digital platform. Our mar-keting effort is the direct 
result of member input. We rec-ognize, listen, and 
appreciate that some of the best ideas and sugges-
tions comes from sources outside our normal chan-
nels. If we do it right, the plans we implement on cor-
porate outreach, will support all our regions and chap
-ters on a local more personalized level. So what 
steps are we implementing to make this happen?  

Most recently, your Board of Directors took on the 
task of addressing the most important image the 
AACA has, our web presence. The website is the first 
introduction to the club, and its main purpose and 
func-tion is to give visitors, as well as members a 
reason to be part of the club, engage and participate. 
The site is the result of months of hard work and col-
laboration of many. We encourage you to visit the 
website if you haven’t done so at www.AACA.org. 
As of May 2023, we also started the redesign of our 
Library website and expect the new site to launch 
early July 2023. We’ll keep you in the loop of our 
progress and how this supports the car community.  

Moving forward the AACA will be launching an ag-
gressive membership growth campaign. This is a spe-
cific task with the single focus of building member-
ship. We are currently looking to partner with several 
influential organizations and build a marketing cam-
paign to include membership engagement, a digital 
marketing outreach, leverage social media outlets, 
special promotions, and email campaigns, just to 
name a few. In consideration of this new marketing 
effort, we’ve formulated a business model outlining 
our vision and marketing strategy to in-clude a plan 
of execution and budget. Let’s face it, most car guys 
and gals spent a considerable amount of time pursu-
ing their love and passion of the automobile. We be-
lieve the best way to support these car owners and 
potential new members is to expose them to all the re

-sources that make our club strong, significant and an 
au-thority in the automotive community. We’re look-
ing to incorporate the holistic approach to marketing 
and tie it in to our 90th Anniversary in 2024.  

Simply put, the key to growing AACA member-ship 
is to establish a membership model that aligns with 
our organization’s beliefs, strategy, and the values. 
New and existing members will benefit online by 
easily ac-cessing our experienced, knowledgeable, 
and resource-ful collector car network. This model 
will also provide the valuable resources found in our 
automotive archives  

stored in the AACA Automotive library. This effort 
will rein-troduce our organization on a grand scale as 
we build mo-mentum with our online platform utiliz-
ing resources that positioned the AACA as the num-
ber one automotive car club in America.  

If you have a suggestion, recommendation, or idea 
that helps to support this effort on a local or national 
level, we encourage you to contact us. Thank you in 
ad-vance. Together we will make the AACA, 
“America’s Car Club,”.  

The National Beat 
By  Peter W. Pandolfi 

2023 Refreshment List 

Month Snacks Drinks 

July Price Price 

August Picnic Sesslers 

September Richardson Richardson 

October Hudson Hudson 

November Pozdol Price 

December Cookie Exchange 
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This article presents a badge or logo and provides a 
brief explanation of the item.  The source for the fol-
lowing information was derived from Wikipedia.  

The Nash Motors Company was established in 1917.  
In 1936, it became the Nash-Kelvinator Corporation 
when Charles Nash purchased Kelvinator.  In 1954, it 
merged with Hudson to form the American Motors 
Corporation.  Charles W. Nash's life was a true "rags 
to riches" story. He was born in 1864, abandoned by 
his parents at age six and sent to a foster home, ran 
away at age twelve and found a farm job, learned a 
carpenter's trade, worked in a grocery store, was the 
fastest cushion stuffer at the Flint Road Cart Compa-
ny owned by William C. Durant and J. Dallas Dort, 
by 1895 was managing the Durant-Dort Carriage 
Company, by 1910 was heading the Buick Motor Car 
Company and by 1912 was president of General Mo-
tors. 

Charles Nash resigned from General Motors in June 
1916 following a policy dispute with Billy Durant. He 
traveled to Kenosha and bought the Thomas B Jeffery 
Company, producers of the Jeffery automobile, one of 
the oldest, best-known and largest automobile compa-
nies in America, and established Nash Motors Com-
pany in July 1917. The Jeffery was continued in pro-
duction for a while, with Nash emblems on the vehi-
cles appearing from mid-1917. 

The first real Nash was a neatly designed and well-
built six-cylinder car, introduced in April 1918 and 

well received by the trade press. Sales of over 10,000 
cars in 1918 more than doubled to 27,000 in 1919. 
Big improvements were made to other Nash products. 
Nash sales rose to over 50,000 by 1923 and the busi-
ness was very profitable. In 1926, all Nash cars be-
came six-cylinder models. In 1928 sales exceeded 
138,000 units.  

 

 

 

 

 

 

 

 

 

 

 

 

 

Continued on Page 9 

Original Nash radiator emblem 1917 to 1925 

Nash radiator emblem 1925 to 1928 

What’s In a Name 
By Peter W. Pandolfi 

Nash fish scale emblem 1928 to 1938 in various 
forms and colors 
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What’s in a Name continued 

The Great Depression did not hit Nash as badly as 
other automobile companies, because Nash had man-
aged his business and finances well. Even so, Nash 
sales did fall after 1929. The Nash Twin-Ignition 
Eight was introduced in 1930 and Nash made a profit 
in 1931 but recorded losses in 1932 and 1934. In 

1936, Nash bought the Seaman Body Corporation and 
Kelvinator Corporation to form Nash-Kelvinator Cor-
poration. In 1937 Nash sold nearly 86,000 cars and 
made a profit but there was a loss in the recession 

year of 1938.  From 1939 to 1942 the logo was re-
placed with the word “Nash” in script. 

 

By 1941 sales topped 80,000.  Nash built aircraft en-
gines and other products for the military during World 
War II.  Charles Nash died in 1948.  In 1950 Austin of 
England made the Metropolitan convertible sports car 
for Nash and in 1951 the Nash-Healey roadster ap-
peared. From 1950, the Rambler made the largest con-
tribution to Nash production. The Nash name survived 
until 1957 following the amalgamation with Hudson 
and the formation of American Motors in 1954. 

American Motors Corporation (AMC) was highly 
successful producing family oriented vehicles into the 
1980’s.  AMC acquired Jeep and formed an alliance 
with Renault producing the unpopular Renault Alli-

ance.  Their most suc-
cessful years were 
1963 and 1964 selling 
an unprecedented 
number of Rambler 
model cars.  Coat tail-
ing on the Jeep for-
mat, AMC produced 
the four wheel drive 
AMC Eagle.  

July Trivia Question Answer: 

Only 400, 1963, 300J's were sold (they skipped" 
"I" because it looked like a number 1) 

Grille badges for the Nash Metropolitan (left) 
and the Nash Healey (right) 

Nash hood emblem 1949 to 1954 

Nash hood emblem 1942 to 1948 
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